Our Theme
The theme is "An Equal Future." We do not want to go “back” to normal, we want to move
forward to a new horizon. We want to curate ideas that help us move towards a future where
one's zip code should not determine their lifespan, one’s gender or gender identity does not
limit professional growth, where the color of one's skin does not determine how they are
treated and where access to opportunities is open to all.

The COVID Impact on TEDxCollegePark
2020 has been a year unlike any other and the pandemic fueled social isolation has impacted on
a physical, mental and emotional level. It has also shed light on the importance of truly
essential workers from healthcare to teachers to parks and recreation professionals while
accelerating technology adoption and societal inequities.
Our ideas explore the impact of the Pandemic and Social Justice, individually and collectively.
We look through various lenses and hear from different voices as we explore the intersection of
economic, biological, environmental, technological and social justice challenges and how we
can collectively build a better world for us all.

TEDx Stats for Global Reach
• YouTube Channel: 27.3 million
Subscribers
• Facebook: 2.4 million followers
• Twitter: 554,5K followers
• Events Held on all 7 continents
• Total Viewership of TEDxTalks: 1
Billion+

TEDxCollegePark By the Numbers
•
•
•
•
•
•
•

YouTube Channel: 300+ Subscribers
Views on YouTube: 132.5K
Active Members: 8.3K
Virtual Outreach Potential: 70K+
New Ideas: 10
Networking Partners: 4
Streaming Viewer Potential: 300+

Partner with us if…
•
•
•
•

You wish to share the story of your company / agency’s
impact in communities nationwide.
You want to be known as a thought leader as someone
who thinks beyond the status quo.
You wish to champion inclusion and true belonging in
your communities.
You want to underwrite the future, giving those with
ideas a torch to lead the way.

Note: Your partnership funds help us cover web development
and hosting, livestreaming fees, virtual platform fees,
marketing and advertising and video production. This is a
100% volunteer operation, and no one takes a salary.

Partner Packages

See below the next page for additional information on each promotional piece.
Champion

Ally

Friend

A company / agency who will
receive high visibility as one of
the few presenting partners of
this event.
$5,000

A company / agency that
continues to support the big
ideas through a limited
presence.
$2,500

Someone who wants to
support the event who may
not represent a company /
agency.
$500

Interested in Becoming a Partner?
Reach out to Chris Bass at (678) 338-6202 or bassc@douglasvillega.gov.

As a Partner, You’ll Receive the Below Analytics:
•
•
•
•

Overall Registrant Demographics
Website Impressions
Social Media Impressions
YouTube Page Views

Partnership Levels Breakdown
Champion
•
•

•
•
•

•
•

Breakout Sessions
o Partner rights to host (1) 15-min. session for attendees to opt-in.
Meet the Speaker
o (1) 15-min “meet and greet” with 2 speakers (as determined by the
TEDxCollegePark team and based on availability) on the day of or within a week
following the event.
Video Intros
o Pre-, post- and in-stream brand recognition by host.
o Presenting partner acknowledgment.
Commercial Integration
o Demo video inspiration of the agency / product and their impact.
Online Presence
o Website: Logo and “partner” quote on partner page.
o Social Media: Partner promotion of association with TEDxCollegePark leading up
to the event and beyond.
Giveaways, Etc.
o Virtual SWAG options branded by Partner (all SWAG pre-approved by
TEDxCollegePark).
Marketing Channels
o Podcasts: Promotions during the podcasts hosted through our podcast channel
partners.
o Media: Acknowledgement in media outreach, press releases etc. shared by the
TEDxCollegePark team.

Partnership Levels Breakdown (continued)
Ally
•

•

•

Meet the Speaker
o (1) 15-min “meet and greet” with 1 speaker (as determined by the
TEDxCollegePark team and based on availability) on the day of or within a week
following the event.
Online Presence
o Website: Logo and “partner” quote on partner page.
o Social Media: Partner promotion of association with TEDxCollegePark leading up
to the event and beyond.
Giveaways, Etc.
o Virtual SWAG options branded by Partner (all SWAG pre-approved by
TEDxCollegePark).

Friend
•

•

Online Presence
o Website: Logo and “partner” quote on partner page
o Social Media: Partner can promote their association with TEDxCollegePark
leading up to the event and beyond.
Giveaways, Etc.
o Virtual SWAG options branded by Partner (all SWAG pre-approved by
TEDxCollegePark).

About TED
TED is a nonprofit organization devoted to Ideas Worth Spreading. Started as a four-day
conference in California 30 years ago, TED has grown to support its mission with multiple
initiatives. The two annual TED Conferences invite the world’s leading thinkers and doers to
speak for 18 minutes or less. Many of these talks are then made available, free, at TED.com.
TED speakers have included Bill Gates, Jane Goodall, Elizabeth Gilbert, Sir Richard Branson,
Nandan Nilekani, Philippe Starck, Sir Ken Robinson, Sal Khan and Daniel Kahneman.
The annual TED Conference takes place each spring in Vancouver, British Columbia. TED’s
media initiatives include TED.com, where new TED Talks are posted daily; the Open Translation
Project, which provides subtitles and interactive transcripts as well as translations from
volunteers worldwide; the educational initiative TED-Ed. TED has established the annual TED
Prize, where exceptional individuals with a wish to change the world get help translating their
wishes into action; TEDx, which supports individuals or groups in hosting local, self- organized
TED-style events around the world, and the TED Fellows program, helping world-changing
innovators from around the globe to amplify the impact of their remarkable projects and
activities.

About TEDx, x = independently organized event
In the spirit of ideas worth spreading, TEDx is a program of local, self-organized events that
bring people together to share a TED-like experience. At a TEDx event, TED Talks video and live
speakers combine to spark deep discussion and connection. These local, self-organized events
are branded TEDx, where x = independently organized TED event. The TED Conference provides
general guidance for the TEDx program, but individual TEDx events are self-organized. Subject
to certain rules and regulations.

